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KEY TECHNICAL SKILLS

•  A d o b e  2 0 2 0  C r e a t i v e  C l o u d  S u i t e
•  G r a p h i c  D e s i g n  f o r  We b ,  Pr i n t ,  S o c i a l ,  a n d  E m a i l
•  C o m m e r c i a l  Pr o d u c t  P h o t o g r a p h y
•  Wo r d Pr e s s ,  J o o m l a  &  M a g e n t o  C M S  P l a t f o r m s

•  P h o t o g r a p h y,  3 D,  a n d  V i d e o  Po s t  Pr o c e s s i n g
•  3 D  Pr o d u c t  Wo r k f l o w  i n  C i n e m a  4 D
•  D i g i t a l  A s s e t  M a n a g e m e n t  a n d  O r g a n i z a t i o n
•  Te a m  M a n a g e m e n t  a n d  L e a d e r s h i p

Te c h t r o n i c  I n d u s t r i e s  P o w e r  E q u i p m e n t  |  D i g i t a l  I m a g i n g  S p e c i a l i s t S e p  2 0 2 0  –  N o v  2 0 2 2

• Post-process 3D and photo product imagery using Photoshop techniques such as composit ing, retouching, color grading, cl ipping, 

and composit ional  cropping for TTI  Group and top-level  partners, such as Home Depot and Walmart.

• Produce dist inguished product images consistent with str ict . RYOBI, RIGID, and HART power tool  branding guidelines.

• Organize and structure f i les so team members can easi ly open and edit  them when needed.

• Make revisions such as composit ing in model updates and replace st ickers and labels on exist ing tools as requested.

• Daily use of  Adobe Creative Suite.

L e e  M e d i a  C o .  |  G r a p h i c  D e s i g n ,  W e b  D e s i g n ,  P h o t o ,  V i d e o J a n  2 0 0 6  –  P r e s e n t

• Create and manage customer brands to maximize profits  in each perspective market.

• Construct  and maintain customer websites using WordPress, Elementor, Yoast SEO, and WPForms.

• Design compell ing st i l l  and motion graphics for web, print , social  media, email  campaigns, and video use.

• Mastery of  Adobe Creative Suite, with a strong aptitude in I l lustrator, Indesign, Photoshop, Premiere Pro, After Effects, and 

Lightroom.

• Photograph commercial  properties and products and post-process them using Photoshop techniques such as composit ing, color 

grading, cl ipping, and composit ional  cropping for internal  and external  use by customers.

• Fi lm and edit  video using DSLR cameras, drones, stabil izers, audio equipment, Premiere Pro, and After Effects.

S h o r t  R u n  P r o  |  G r a p h i c  D e s i g n  M a n a g e r S e p  2 0 1 6  –  A u g  2 0 2 0

• Managed SRP Creative Department, making crit ical  decisions that maximize each Short  Run Pro brand’s impact, including

Federal  Brace, Ki l larney Metals, and Oeveo, in their  perspective markets.

• Created compell ing graphic design, animations, motion graphics, website, print , social  media, email  campaigns, and

video use.

• Photographed products and post-process them using Photoshop techniques such as composit ing, color grading, cl ipping, and 

composit ional  cropping for internal  and external  use by our top-level  partners, Home Depot, Lowes, and Amazon.

• Fi lmed and edited video using DSLR cameras, stabil izers, audio equipment, Premiere Pro, and After Effects.

• Daily use of  Adobe Creative Suite.

• Managed an extensive database of  over 100,000 digital  assets for easy distr ibution internal ly and to external  media f irms, 

developers, printers, distr ibutors, and partners.

C a r d  Q u e s t ,  I n c .  |  G r a p h i c  D e s i g n e r J a n  2 0 1 3  –  M a y  2 0 1 6

• Supervised creative team, website developers, and SEO vendors during website rebuild and complete rebranding.

• Generated al l  mult imedia materials  for  web use, print , social  media, and email  campaigns.

• Photographed and post-processed al l  product images used for website and print  marketing materials .

•  Fi lmed and edited quality monthly videos and created motion graphics for the Card Quest social  media channels.

• Organized and updated the Card Quest l ibrary of  video, audio, graphic, and photography assets.

PROFESSIONAL EXPERIENCE
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CONTINUED EDUCATION

•  M o t i o n  G r a p h i c s
•  G r a p h i c  d e s i g n
•  D i g i t a l  p h o t o g r a p h y
•  We b s i t e  d e s i g n

•  A d o b e  A f t e r  E f f e c t s
•  A d o b e  L i g h t r o o m
•  A d o b e  D r e a m w e a v e r
•  C i n e m a  4 D

•  A d o b e  P h o t o s h o p
•  A d o b e  I l l u s t r a t o r
•  A d o b e  I n D e s i g n
•  A d o b e  Pr e m i e r e  Pr o

•  B u s i n e s s  M a r k e t i n g
•  M i c r o s o f t  Wo r d
•  M i c r o s o f t  E x c e l
•  M i c r o s o f t  Po w e r Po i n t

L i n k e d i n  L e a r n i n g 2 0 0 4  –  P r e s e n t

Completed 371 online training courses through Linkedin Learning in subjects including:

REFERENCES

T i t l e :  2 D / 3 D  D i g i t a l  I m a g i n g  M a n a g e r

C o m p a n y :  Te c h t r o n i c  I n d u s t r i e s  Po w e r  E q u i p m e n t

C o m p a n y  E m a i l :  K a t i e . G i a r d @ t t i g r o u p n a . c o m

T i t l e :  D i g i t a l  I m a g i n g  Tr a f f i c  C o o r d i n a t o r

C o m p a n y :  Te c h t r o n i c  I n d u s t r i e s  Po w e r  E q u i p m e n t

C o m p a n y  E m a i l :  t a m m y. l a c k e y @ t t i g r o u p n a . c o m

K a t i e  G i a r d Ta m m y  L a c k e y

T i t l e :  3 D  S u p e r v i s o r

C o m p a n y :  Te c h t r o n i c  I n d u s t r i e s  Po w e r  E q u i p m e n t

C o m p a n y  E m a i l :  b r e n d a n . c h a m p m a n @ t t i g r o u p n a . c o m

T i t l e :  Po s t  R e t o u c h i n g  S u p e r v i s o r

C o m p a n y :  Te c h t r o n i c  I n d u s t r i e s  Po w e r  E q u i p m e n t

C o m p a n y  E m a i l :  h o y t . r a m e y @ t t i g r o u p n a . c o m

B r e n d a n  C h a m p m a n H o y t  R a m e y

•  A r t  H i s t o r y
•  I n t r o d u c t i o n  t o  A d o b e  P h o t o s h o p
•  C o m m e r c i a l  p h o t o g r a p h y
•  We d d i n g  P h o t o g r a p h y

•  P h o t o j o u r n a l i s m
•  Po r t r a i t u r e  P h o t o g r a p h y
•  Fo u n d a t i o n s  o f  L i g h t i n g
•  A d v a n c e d  S t u d i o  a n d  L o c a t i o n  L i g h t i n g

I n t e r n a t i o n a l  A c a d e m y  o f  D e s i g n  &  Te c h n o l o g y M a y  2 0 0 6  –  J u l y  2 0 0 6

While at  the International  Academy of  Design and Technology, I  completed several  courses, including:

V e t e r a n  S e c u r i t y  a n d  W e l l n e s s  G r o u p F e b  2 0 1 6  –  M a r  2 0 1 7

Created branding, website, and printed materials  pro-bono to help promote this  Cali fornia-based, non-profit  organization focused 

on reintegrating soldiers into civi l ian l i fe.

e M i t e J a n  2 0 1 8  –  S e p  2 0 2 0

Branding redesign, including Logo, color package, video projects, and merchandise photography, helping further the eMite mission 

to “Do Good Globally.”

E r i c  L a n d o n  5 K  F u n  R u n  -  B e n e f i t i n g  S t o p  S o l d i e r  S u i c i d e M a y  2 0 1 6

Collaborated with event organizers to create a logo and f lyer artwork for print , website, and social  media use. Al l  proceeds raised 

went directly to the organization Stop Soldier Suicide in memory of  Eric  Landon.

COMMUNITY VOLUNTEER WORK


